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1 December 2015 

 

Mr John Pierce 
Chairman 
Australian Energy Market Commission 
PO Box A2449 
Sydney South NSW 1235 
Email: aemc@aemc.gov.au 
 

Dear Mr Pierce 

Submission in response to the Approach Paper: 2016 Retail Competition Review [AEMC 
Reference: RPR004] 

Thank you for the opportunity to comment on the Australian Energy Market Commission’s 
(AEMC’s) 2016 Retail Competition Review Approach Paper. 

ActewAGL Retail provides electricity and gas retail services in the Australian Capital Territory 
(ACT) and in South East New South Wales (NSW). In the ACT, we are required to offer a Standing 
Offer for gas and electricity through a standard retail contract. The Standing Offer for electricity 
is required to incorporate a tariff approved by the Independent Competition and Regulatory 
Commission to electricity customers who consume less than 100 MWh per year. For the 
Queanbeyan, Palerang, Capital and Shoalhaven regions within NSW, we offer a regulated offer 
for the supply of gas under a Voluntary Pricing Arrangement agreed with the Independent Pricing 
and Regulatory Tribunal of New South Wales (IPART). 

This submission complements submissions we have provided to the AEMC as part of its previous 
retail competition reviews,1 as well as the information that will be provided as part of the retailer 
survey and interview process in early 2016.  

Effective competition 

We consider there to be effective competition in the retail electricity and gas markets in the ACT 
and NSW and refer the AEMC to submissions we have made in previous annual competition 
reviews. We caution against an over emphasis on measures such as switching between retailers, 
as this can lead to misguided assessment of the effectiveness of competition. We consider more 
weight should be given to evidence of positive outcomes for consumers.  

Notwithstanding our consideration above, in the ACT we have seen an increase of switching and 
marketing activity over the past 12 months with the entry of major retailer, Origin. We have 
been able to retain a large market share in the ACT as well as our other regions due to our 

1 See ActewAGL Retail 2014, Submission in response to the approach paper: 2014 retail competition review 
http://www.aemc.gov.au/getattachment/2ff97f57-9e87-4310-8913-c86da97d6022/ActewAGL.aspx 
and ActewAGL Retail 2015,  Submission in response to the approach paper: 2015 retail competition review 
http://www.aemc.gov.au/getattachment/7e7e4ee4-786f-4414-9a8e-d2383a2e1b60/ActewAGL.aspx 
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